




































Q56	-	Are	you	currently	a	student	enrolled	at	Baylor	University?	

#	 Answer	 %	 Count	

1	 Yes	 89.06%	 171	

2	 No	 10.94%	 21	

	 Total	 100%	 192	

	

Q14	-	How	often	do	you	visit	coffee	shops?	

#	 Answer	 %	 Count	

1	 Everyday	 4.71%	 8	

6	 Three	or	more	times	a	week	 25.29%	 43	

2	 Once	or	twice	a	week	 28.82%	 49	

5	 Two	or	three	times	a	month	 19.41%	 33	

3	 Once	a	month	or	less	 11.18%	 19	

4	 Never	 10.59%	 18	

	 Total	 100%	 170	

	

Q18	-	Rate	the	following	factors	you	might	consider	when	choosing	which	coffee	shop	to	patronize	(0	meaning	you	do	

not	consider	the	factor	at	all	and	5	meaning	you	consider	the	factor	a	great	deal).	

#	 Question	 0	 	 1	 	 2	 	 3	 	 4	 	 5	 	 Total	

7	 Price	 1.33%	 2	 6.00%	 9	 5.33%	 8	 17.33%	 26	 26.00%	 39	 44.00%	 66	 150	

6	 Hours	 1.32%	 2	 6.58%	 10	 13.16%	 20	 24.34%	 37	 23.68%	 36	 30.92%	 47	 152	

5	 Customer	Service	 0.66%	 1	 5.26%	 8	 12.50%	 19	 21.71%	 33	 27.63%	 42	 32.24%	 49	 152	

4	 Atmosphere	(lighting,	music,	art,	volume,	etc.)	 1.32%	 2	 7.24%	 11	 11.84%	 18	 20.39%	 31	 23.68%	 36	 35.53%	 54	 152	

3	 Quality	of	food	items	(example:	pastries)	 7.95%	 12	 25.17%	 38	 17.88%	 27	 26.49%	 40	 13.91%	 21	 8.61%	 13	 151	

2	 Quality	of	other	beverages	 8.55%	 13	 14.47%	 22	 19.08%	 29	 23.68%	 36	 17.76%	 27	 16.45%	 25	 152	

1	 Quality	of	coffee	 3.31%	 5	 3.31%	 5	 3.97%	 6	 15.89%	 24	 34.44%	 52	 39.07%	 59	 151	

	

Q43	-	Have	you	been	to	Common	Grounds	(Waco)	before?	

#	 Answer	 %	 Count	

1	 Yes	 98.04%	 150	

2	 No	 1.96%	 3	

	 Total	 100%	 153	

	

	

	

	



Q13	-	How	frequently	do	you	go	to	Common	Grounds?	

#	 Answer	 %	 Count	

1	 Once	a	month	or	less	 48.67%	 73	

2	 Two	or	three	times	a	month	 28.67%	 43	

3	 Once	or	twice	a	week	 17.33%	 26	

4	 Three	or	more	times	a	week	 5.33%	 8	

5	 Everyday	 0.00%	 0	

	 Total	 100%	 150	

	

Q16#1	-	Rate	your	satisfaction	with	the	following	factors	at	Common	Grounds:	-	Satisfaction	Rating	

#	 Question	 Highly	Satisfied	5	 	 4	 	 3	 	 2	 	 Not	Satisfied	1	 	 Total	

1	 Coffee	Taste	 39.57%	 55	 31.65%	 44	 18.71%	 26	 5.76%	 8	 4.32%	 6	 139	

2	 Other	Beverage(s)	Taste	 39.34%	 48	 32.79%	 40	 17.21%	 21	 9.02%	 11	 1.64%	 2	 122	

3	 Food	Taste	 17.24%	 10	 37.93%	 22	 31.03%	 18	 12.07%	 7	 1.72%	 1	 58	

4	 Atmosphere	 44.00%	 66	 27.33%	 41	 20.00%	 30	 8.00%	 12	 0.67%	 1	 150	

5	 Customer	Service	 62.67%	 94	 25.33%	 38	 11.33%	 17	 0.67%	 1	 0.00%	 0	 150	

6	 Hours	 45.21%	 66	 39.04%	 57	 12.33%	 18	 2.74%	 4	 0.68%	 1	 146	

7	 Price	 10.07%	 15	 24.16%	 36	 36.91%	 55	 22.82%	 34	 6.04%	 9	 149	

	

Q17	-	How	likely	are	you	to	return	to	Common	Grounds?	

#	 Answer	 %	 Count	

1	 Very	Unlikely	 3.33%	 5	

2	 Unlikely	 4.00%	 6	

3	 Neither	likely	nor	unlikely	 8.00%	 12	

4	 Likely	 35.33%	 53	

5	 Very	Likely	 49.33%	 74	

	 Total	 100%	 150	

	

Q44	-	Have	you	been	to	Dichotomy	before?	

#	 Answer	 %	 Count	

1	 Yes	 71.90%	 110	

2	 No	 28.10%	 43	

	 Total	 100%	 153	

	

	

	



Q20	-	How	frequently	do	you	go	to	Dichotomy?	

#	 Answer	 %	 Count	

1	 Once	a	month	or	less	 79.09%	 87	

2	 Two	or	three	times	a	month	 17.27%	 19	

3	 Once	or	twice	a	week	 2.73%	 3	

4	 Three	or	more	times	a	week	 0.00%	 0	

5	 Everyday	 0.91%	 1	

	 Total	 100%	 110	

	

Q21#1	-	Rate	your	satisfaction	with	the	following	factors	at	Dichotomy:	-	Satisfaction	Rating	

#	 Question	 Highly	Satisfied	5	 	 4	 	 3	 	 2	 	 Not	Satisfied	1	 	 Total	

1	 Coffee	Taste	 32.29%	 31	 34.38%	 33	 20.83%	 20	 7.29%	 7	 5.21%	 5	 96	

2	 Other	Beverage(s)	Taste	 26.58%	 21	 34.18%	 27	 26.58%	 21	 6.33%	 5	 6.33%	 5	 79	

3	 Food	Taste	 27.45%	 14	 27.45%	 14	 21.57%	 11	 21.57%	 11	 1.96%	 1	 51	

4	 Atmosphere	 41.82%	 46	 29.09%	 32	 19.09%	 21	 7.27%	 8	 2.73%	 3	 110	

5	 Customer	Service	 25.93%	 28	 41.67%	 45	 24.07%	 26	 3.70%	 4	 4.63%	 5	 108	

6	 Hours	 40.00%	 40	 36.00%	 36	 20.00%	 20	 3.00%	 3	 1.00%	 1	 100	

7	 Price	 11.32%	 12	 23.58%	 25	 42.45%	 45	 17.92%	 19	 4.72%	 5	 106	

	

Q24	-	How	likely	are	you	to	return	to	Dichotomy?	

#	 Answer	 %	 Count	

1	 Very	Unlikely	 4.55%	 5	

2	 Unlikely	 10.00%	 11	

3	 Neither	likely	nor	unlikely	 19.09%	 21	

4	 Likely	 48.18%	 53	

5	 Very	Likely	 18.18%	 20	

	 Total	 100%	 110	

	

Q45	-	Have	you	been	to	Pinewood	Coffee	before?	

#	 Answer	 %	 Count	

1	 Yes	 40.52%	 62	

2	 No	 59.48%	 91	

	 Total	 100%	 153	

	 	



Q25	-	How	frequently	do	you	go	to	Pinewood	Coffee?	

#	 Answer	 %	 Count	

1	 Once	a	month	or	less	 56.67%	 34	

2	 Two	or	three	times	a	month	 28.33%	 17	

3	 Once	or	twice	a	week	 10.00%	 6	

4	 3	or	more	times	a	week	 5.00%	 3	

5	 Everyday	 0.00%	 0	

	 Total	 100%	 60	

	

Q49#1	-	Rate	your	satisfaction	with	the	following	factors	at	Pinewood	Coffee?	-	Satisfaction	Rating	

#	 Question	 Highly	Satisfied	5	 	 4	 	 3	 	 2	 	 Not	Satisfied	1	 	 Total	

1	 Coffee	Taste	 51.79%	 29	 26.79%	 15	 12.50%	 7	 7.14%	 4	 1.79%	 1	 56	

2	 Other	Beverage(s)	Taste	 45.45%	 15	 33.33%	 11	 18.18%	 6	 3.03%	 1	 0.00%	 0	 33	

3	 Food	Taste	 65.00%	 13	 5.00%	 1	 25.00%	 5	 5.00%	 1	 0.00%	 0	 20	

4	 Atmosphere	 59.02%	 36	 26.23%	 16	 11.48%	 7	 1.64%	 1	 1.64%	 1	 61	

5	 Customer	Service	 52.46%	 32	 39.34%	 24	 3.28%	 2	 4.92%	 3	 0.00%	 0	 61	

6	 Hours	 21.05%	 12	 28.07%	 16	 31.58%	 18	 17.54%	 10	 1.75%	 1	 57	

7	 Price	 15.00%	 9	 26.67%	 16	 38.33%	 23	 16.67%	 10	 3.33%	 2	 60	

	

Q29	-	How	likely	are	you	to	return	to	Pinewood	Coffee?	

#	 Answer	 %	 Count	

1	 Very	unlikely	 1.61%	 1	

2	 Unlikely	 4.84%	 3	

3	 Neither	likely	nor	unlikely	 12.90%	 8	

4	 Likely	 32.26%	 20	

5	 Very	Likely	 48.39%	 30	

	 Total	 100%	 62	

Q46	-	Have	you	been	to	Starbucks	before?	

#	 Answer	 %	 Count	

1	 Yes	 85.62%	 131	

2	 No	 14.38%	 22	

	 Total	 100%	 153	

	

	

	

	



Q30	-	How	frequently	do	you	go	to	Starbucks?	

#	 Answer	 %	 Count	

1	 Once	a	month	or	less	 41.98%	 55	

2	 Two	or	three	times	a	month	 28.24%	 37	

3	 Once	or	twice	a	week	 22.90%	 30	

4	 Three	or	more	times	a	week	 5.34%	 7	

5	 Everyday	 1.53%	 2	

	 Total	 100%	 131	

	

Q50#1	-	Rate	your	satisfaction	with	the	following	factors	at	Starbucks:	-	Satisfaction	Rating	

#	 Question	 Highly	Satisfied	5	 	 4	 	 3	 	 2	 	 Not	Satisfied	1	 	 Total	

1	 Coffee	Taste	 37.60%	 47	 30.40%	 38	 20.80%	 26	 10.40%	 13	 0.80%	 1	 125	

2	 Other	Beverage(s)	Taste	 47.20%	 59	 32.00%	 40	 16.00%	 20	 4.80%	 6	 0.00%	 0	 125	

3	 Food	Taste	 37.70%	 46	 34.43%	 42	 22.13%	 27	 5.74%	 7	 0.00%	 0	 122	

4	 Atmosphere	 22.31%	 29	 25.38%	 33	 29.23%	 38	 21.54%	 28	 1.54%	 2	 130	

5	 Customer	Service	 30.77%	 40	 35.38%	 46	 25.38%	 33	 7.69%	 10	 0.77%	 1	 130	

6	 Hours	 48.06%	 62	 34.88%	 45	 15.50%	 20	 1.55%	 2	 0.00%	 0	 129	

7	 Price	 15.27%	 20	 21.37%	 28	 38.93%	 51	 17.56%	 23	 6.87%	 9	 131	

	

Q34	-	How	likely	are	you	to	return	to	Starbucks?	

#	 Answer	 %	 Count	

1	 Very	unlikely	 0.00%	 0	

2	 Unlikely	 1.53%	 2	

3	 Neither	likely	nor	unlikely	 10.69%	 14	

4	 Likely	 37.40%	 49	

5	 Very	likely	 50.38%	 66	

	 Total	 100%	 131	

	

Q13	-	Which	coffee	shop	has	the	best	tasting	coffee?	

#	 Answer	 %	 Count	

1	 Common	Grounds	 47.18%	 67	

2	 Dichotomy	 10.56%	 15	

3	 Pinewood	Coffee	 17.61%	 25	

4	 Starbucks	 24.65%	 35	

	 Total	 100%	 142	

	

	



Q52	-	Which	coffee	shop	has	the	best	tasting	beverages,	aside	from	coffee	(example:	tea)?	

#	 Answer	 %	 Count	

1	 Common	Grounds	 36.36%	 52	

2	 Dichotomy	 10.49%	 15	

3	 Pinewood	Coffee	 4.20%	 6	

4	 Starbucks	 48.95%	 70	

	 Total	 100%	 143	

	

Q53	-	Which	coffee	shop	has	the	best	tasting	food	items	(example:	pastries,	bagels)	

#	 Answer	 %	 Count	

1	 Common	Grounds	 13.71%	 17	

2	 Dichotomy	 12.10%	 15	

3	 Pinewood	Coffee	 4.84%	 6	

4	 Starbucks	 69.35%	 86	

	 Total	 100%	 124	

	

Q40	-	Which	coffee	shop	has	the	best	atmosphere?	

#	 Answer	 %	 Count	

1	 Common	Grounds	 50.98%	 78	

2	 Dichotomy	 15.03%	 23	

3	 Pinewood	Coffee	 25.49%	 39	

4	 Starbucks	 8.50%	 13	

	 Total	 100%	 153	

	

Q41	-	Which	coffee	shop	has	the	best	customer	service?	

#	 Answer	 %	 Count	

1	 Common	Grounds	 66.67%	 102	

2	 Dichotomy	 5.88%	 9	

3	 Pinewood	Coffee	 16.34%	 25	

4	 Starbucks	 11.11%	 17	

	 Total	 100%	 153	

	 	



Q54	-	Which	coffee	shop	has	the	best	hours?	

#	 Answer	 %	 Count	

1	 Common	Grounds	 38.56%	 59	

2	 Dichotomy	 13.73%	 21	

3	 Pinewood	Coffee	 1.96%	 3	

4	 Starbucks	 45.75%	 70	

	 Total	 100%	 153	

	

Q55	-	Which	coffee	shop	has	the	best	pricing?	

#	 Answer	 %	 Count	

1	 Common	Grounds	 40.52%	 62	

2	 Dichotomy	 8.50%	 13	

3	 Pinewood	Coffee	 9.80%	 15	

4	 Starbucks	 41.18%	 63	

	 Total	 100%	 153	

	

Q42	-	Rank	the	coffee	shops	in	order	of	your	favorite	(1)	to	least	favorite	(4).	

#	 Question	 1	 	 2	 	 3	 	 4	 	 Total	

1	 Common	Grounds	 46.67%	 70	 30.67%	 46	 17.33%	 26	 5.33%	 8	 150	

2	 Dichotomy	 8.00%	 12	 23.33%	 35	 46.67%	 70	 22.00%	 33	 150	

3	 Pinewood	Coffee	 12.00%	 18	 15.33%	 23	 22.67%	 34	 50.00%	 75	 150	

4	 Starbucks	 33.33%	 50	 30.67%	 46	 13.33%	 20	 22.67%	 34	 150	

	

RACE	-	Choose	one	or	more	races	that	you	consider	yourself	to	be:	

#	 Answer	 %	 Count	

1	 White	 82.21%	 134	

2	 Black	or	African	American	 4.91%	 8	

3	 American	Indian	or	Alaska	Native	 1.23%	 2	

4	 Asian	 3.68%	 6	

5	 Native	Hawaiian	or	Pacific	Islander	 0.61%	 1	

6	 Other	 7.36%	 12	

	 Total	 100%	 163	

	

	

	

	



SEX	-	What	is	your	sex?	

#	 Answer	 %	 Count	

1	 Male	 19.61%	 30	

2	 Female	 80.39%	 123	

	 Total	 100%	 153	

	

AGE	-	What	is	your	age?	

#	 Answer	 %	 Count	

20	 20	 31.79%	 48	

19	 19	 24.50%	 37	

21	 21	 21.19%	 32	

22	 22	 11.26%	 17	

18	 18	 5.30%	 8	

23	 23	 3.31%	 5	

24	 24	 1.32%	 2	

25	 25	 1.32%	 2	

	 Total	 100%	 151	

	

CLASS	-	What	is	your	classification?	

#	 Answer	 %	 Count	

1	 Freshman	 15.69%	 24	

2	 Sophomore	 31.37%	 48	

3	 Junior	 30.07%	 46	

4	 Senior	 22.88%	 35	

	 Total	 100%	 153	

GREEK	-	Are	you	involved	in	Greek	life?	

#	 Answer	 %	 Count	

1	 Yes	 50.33%	 77	

2	 No	 49.67%	 76	

	 Total	 100%	 153	

JOB	-	Do	you	hold	a	job	or	internship	this	current	semester?	

	

#	 Answer	 %	 Count	

1	 Yes	 52.94%	 81	

2	 No	 47.06%	 72	

	 Total	 100%	 153	
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Appendix D: Data Collection Form 

Waco Coffee Shops Survey 
 

 
Start of Block: Block 7 
 
Q64 Thank you for participating in our survey. We appreciate your feedback. 
 
 
The survey will take approximately 5 minutes to complete, and your answers will remain 
confidential. 
 
 
Please click next to continue with the survey. 
 

End of Block: Block 7  
Start of Block: General 
 
Q56 Are you currently a student enrolled at Baylor University? 

o Yes  (1)  

o No  (2)  
 

Skip To: End of Survey If Are you currently a student enrolled at Baylor University? = No 
 
 



 

 Page 2 of 15 

Q14 How often do you visit coffee shops? 

o Everyday  (1)  

o Three or more times a week  (6)  

o Once or twice a week  (2)  

o Two or three times a month  (5)  

o Once a month or less  (3)  

o Never  (4)  
 

Skip To: End of Survey If How often do you visit coffee shops? = Never 
 
 
Q18 Rate the following factors you might consider when choosing which coffee shop to 
patronize (0 meaning you do not consider the factor at all and 5 meaning you consider the factor 
a great deal). 

 0 1 2 3 4 5 
 

Quality of coffee () 
 

Quality of other beverages () 
 

Quality of food items (example: pastries) () 
 

Atmosphere (lighting, music, art, volume, etc.) 
()  

Customer Service () 
 

Hours () 
 

Price () 
 

 
 

End of Block: General  
Start of Block: Common Grounds 
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Q62 From this point on, Common Grounds refers to the Waco location (1123 S 8th St, Waco, 
TX 76706). 
 
 
 
Q43 Have you been to Common Grounds (Waco) before? 

o Yes  (1)  

o No  (2)  
 

Skip To: End of Block If Have you been to Common Grounds (Waco) before? = No 
 
 
Q13 How frequently do you go to Common Grounds? 

o Once a month or less  (1)  

o Two or three times a month  (2)  

o Once or twice a week  (3)  

o Three or more times a week  (4)  

o Everyday  (5)  
 
 
 
Q16 Rate your satisfaction with the following factors at Common Grounds: 

 Satisfaction Rating 

 
Highly 

Satisfied 5 
(1) 

4 (2) 3 (3) 2 (4) 
Not 

Satisfied 1 
(5) 

N/A (6) 
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Coffee 
Taste (1)  o  o  o  o  o  o  

Other 
Beverage(s) 

Taste (4)  o  o  o  o  o  o  
Food Taste 

(5)  o  o  o  o  o  o  
Atmosphere 

(2)  o  o  o  o  o  o  
Customer 
Service (3)  o  o  o  o  o  o  
Hours (6)  o  o  o  o  o  o  
Price (7)  o  o  o  o  o  o  

 
 
 
 
Q17 How likely are you to return to Common Grounds? 

o Very Unlikely  (1)  

o Unlikely  (2)  

o Neither likely nor unlikely  (3)  

o Likely  (4)  

o Very Likely  (5)  
 

End of Block: Common Grounds  
Start of Block: Dichotomy 
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Q44 Have you been to Dichotomy before? 

o Yes  (1)  

o No  (2)  
 

Skip To: End of Block If Have you been to Dichotomy before? = No 
 
 
Q20 How frequently do you go to Dichotomy? 

o Once a month or less  (1)  

o Two or three times a month  (2)  

o Once or twice a week  (3)  

o Three or more times a week  (4)  

o Everyday  (5)  
 
 
 
Q21 Rate your satisfaction with the following factors at Dichotomy: 

 Satisfaction Rating 

 
Highly 

Satisfied 5 
(1) 

4 (2) 3 (3) 2 (4) 
Not 

Satisfied 1 
(5) 

N/A (6) 
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Coffee 
Taste (1)  o  o  o  o  o  o  

Other 
Beverage(s) 

Taste (4)  o  o  o  o  o  o  
Food Taste 

(5)  o  o  o  o  o  o  
Atmosphere 

(6)  o  o  o  o  o  o  
Customer 
Service (2)  o  o  o  o  o  o  
Hours (7)  o  o  o  o  o  o  
Price (3)  o  o  o  o  o  o  

 
 
 
 
Q24 How are you to return to Dichotomy? 

o Very Unlikely  (1)  

o Unlikely  (2)  

o Neither likely nor unlikely  (3)  

o Likely  (4)  

o Very Likely  (5)  
 

End of Block: Dichotomy  
Start of Block: Pinewood Coffee 
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Q45 Have you been to Pinewood Coffee before? 

o Yes  (1)  

o No  (2)  
 

Skip To: End of Block If Have you been to Pinewood Coffee before? = No 
 
 
Q25 How frequently do you go to Pinewood Coffee? 

o Once a month or less  (1)  

o Two or three times a month  (2)  

o Once or twice a week  (3)  

o 3 or more times a week  (4)  

o Everyday  (5)  
 
 
 
Q49 Rate your satisfaction with the following factors at Pinewood Coffee? 

 Satisfaction Rating 

 
Highly 

Satisfied 5 
(1) 

4 (2) 3 (3) 2 (4) 
Not 

Satisfied 1 
(5) 

N/A (6) 
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Coffee 
Taste (1)  o  o  o  o  o  o  

Other 
Beverage(s) 

Taste (4)  o  o  o  o  o  o  
Food Taste 

(2)  o  o  o  o  o  o  
Atmosphere 

(5)  o  o  o  o  o  o  
Customer 
Service (3)  o  o  o  o  o  o  
Hours (6)  o  o  o  o  o  o  
Price (7)  o  o  o  o  o  o  

 
 
 
 
Q29 How likely are you to return to Pinewood Coffee? 

o Very unlikely  (1)  

o Unlikely  (2)  

o Neither likely nor unlikely  (3)  

o Likely  (4)  

o Very Likely  (5)  
 

End of Block: Pinewood Coffee  
Start of Block: Starbucks 
 
Q61 From this point on, Starbucks refers to the location on Valley Mills (2609 S. Jack Kultgen 
Expressway Building A, Suite #1, Waco, TX 76711). 
 
 



 

 Page 9 of 15 

 
Q46 Have you been to Starbucks before? 

o Yes  (1)  

o No  (2)  
 

Skip To: End of Block If Have you been to Starbucks before? = No 
 
 
Q30 How frequently do you go to Starbucks? 

o Once a month or less  (1)  

o Two or three times a month  (2)  

o Once or twice a week  (3)  

o Three or more times a week  (4)  

o Everyday  (5)  
 
 
 
Q50 Rate your satisfaction with the following factors at Starbucks: 

 Satisfaction Rating 

 
Highly 

Satisfied 5 
(1) 

4 (2) 3 (3) 2 (4) 
Not 

Satisfied 1 
(5) 

N/A (6) 
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Coffee 
Taste (1)  o  o  o  o  o  o  

Other 
Beverage(s) 

Taste (4)  o  o  o  o  o  o  
Food Taste 

(5)  o  o  o  o  o  o  
Atmosphere 

(6)  o  o  o  o  o  o  
Customer 
Service (7)  o  o  o  o  o  o  
Hours (2)  o  o  o  o  o  o  
Price (3)  o  o  o  o  o  o  

 
 
 
 
Q34 How likely are you to return to Starbucks? 

o Very unlikely  (1)  

o Unlikely  (2)  

o Neither likely nor unlikely  (3)  

o Likely  (4)  

o Very likely  (5)  
 

End of Block: Starbucks  
Start of Block: Ranking 
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Q13 Which coffee shop has the best tasting coffee?  

o Common Grounds  (1)  

o Dichotomy  (2)  

o Pinewood Coffee  (3)  

o Starbucks  (4)  

o Not Applicable  (5)  
 
 
 
Q52 Which coffee shop has the best tasting beverages, aside from coffee (example: tea)? 

o Common Grounds  (1)  

o Dichotomy  (2)  

o Pinewood Coffee  (3)  

o Starbucks  (4)  

o Not Applicable  (5)  
 
 
 
Q53 Which coffee shop has the best tasting food items (example: pastries, bagels) 

o Common Grounds  (1)  

o Dichotomy  (2)  

o Pinewood Coffee  (3)  

o Starbucks  (4)  

o Not Applicable  (5)  
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Q40 Which coffee shop has the best atmosphere? 

o Common Grounds  (1)  

o Dichotomy  (2)  

o Pinewood Coffee  (3)  

o Starbucks  (4)  
 
 
 
Q41 Which coffee shop has the best customer service?  

o Common Grounds  (1)  

o Dichotomy  (2)  

o Pinewood Coffee  (3)  

o Starbucks  (4)  
 
 
 
Q54 Which coffee shop has the best hours?  

o Common Grounds  (1)  

o Dichotomy  (2)  

o Pinewood Coffee  (3)  

o Starbucks  (4)  
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Q55 Which coffee shop has the best pricing? 

o Common Grounds  (1)  

o Dichotomy  (2)  

o Pinewood Coffee  (3)  

o Starbucks  (4)  
 
 
 
Q42 Rank the coffee shops in order of your favorite (1) to least favorite (4).  
______ Common Grounds (1) 
______ Dichotomy (2) 
______ Pinewood Coffee (3) 
______ Starbucks (4) 
 

End of Block: Ranking  
Start of Block: Demographics Block 
 
Intro Thank you for your input. We will now be asking questions regarding your demographics.  
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RACE Choose one or more races that you consider yourself to be: 

▢ White  (1)  

▢ Black or African American  (2)  

▢ American Indian or Alaska Native  (3)  

▢ Asian  (4)  

▢ Native Hawaiian or Pacific Islander  (5)  

▢ Other  (6) ________________________________________________ 
 
 
 
SEX What is your sex? 

o Male  (1)  

o Female  (2)  
 
 

 
 
AGE What is your age? 

________________________________________________________________ 
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CLASS What is your classification? 

o Freshman  (1)  

o Sophomore  (2)  

o Junior  (3)  

o Senior  (4)  
 
 

 
 
HOURS How many course hours are you enrolled in for the current semester? 

________________________________________________________________ 
 
 
 
MAJOR What is your intended major?  

________________________________________________________________ 
 
 
 
GREEK Are you involved in Greek life? 

o Yes  (1)  

o No  (2)  
 
 
 
JOB Do you hold a job or internship this current semester? 

o Yes  (1)  

o No  (2)  
 

End of Block: Demographics Block  
 



 
 
Frequencies 
 
 

 
Notes 

Output Created 27-APR-2019 16:46:03 

Comments  

Input Data C:\Users\Grant_Taylor1\App

Data\Local\Temp\Temp1_Wa

co+Coffee+Shops+Survey_A

pril+27,+2019_15.10.zip\Wac

o Coffee Shops Survey_April 

27, 2019_15.10.sav 

Active Dataset DataSet1 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data 

File 

192 

Missing Value Handling Definition of Missing User-defined missing values 

are treated as missing. 

Cases Used Statistics are based on all 

cases with valid data. 

Syntax FREQUENCIES 

VARIABLES=Q14 

  /ORDER=ANALYSIS. 

Resources Processor Time 00:00:00.02 

Elapsed Time 00:00:00.02 

 

 
Statistics 

How often do you visit coffee 

shops?   
N Valid 170 

Missing 22 

 

Appendix E: SPSS Data



 
How often do you visit coffee shops? 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Everyday 8 4.2 4.7 4.7 

Once or twice a week 49 25.5 28.8 33.5 

Once a month or less 19 9.9 11.2 44.7 

Never 18 9.4 10.6 55.3 

Two or three times a month 33 17.2 19.4 74.7 

Three or more times a week 43 22.4 25.3 100.0 

Total 170 88.5 100.0  
Missing System 22 11.5   
Total 192 100.0   

 

 

 
Notes 

Output Created 27-APR-2019 16:52:25 

Comments  

Input Data C:\Users\Grant_Taylor1\App

Data\Local\Temp\Temp1_Wa

co+Coffee+Shops+Survey_A

pril+27,+2019_15.10.zip\Wac

o Coffee Shops Survey_April 

27, 2019_15.10.sav 

Active Dataset DataSet1 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data 

File 

192 

Missing Value Handling Definition of Missing User-defined missing values 

are treated as missing. 

Cases Used Statistics for each table are 

based on all the cases with 

valid data in the specified 

range(s) for all variables in 

each table. 



Syntax CROSSTABS 

  /TABLES=Q14 BY HOURS 

  /FORMAT=AVALUE 

TABLES 

  /CELLS=COUNT 

  /COUNT ROUND CELL. 

Resources Processor Time 00:00:00.03 

Elapsed Time 00:00:00.01 

Dimensions Requested 2 

Cells Available 524245 

 

 

 
Notes 

Output Created 27-APR-2019 16:56:58 

Comments  

Input Data C:\Users\Grant_Taylor1\App

Data\Local\Temp\Temp1_Wa

co+Coffee+Shops+Survey_A

pril+27,+2019_15.10.zip\Wac

o Coffee Shops Survey_April 

27, 2019_15.10.sav 

Active Dataset DataSet1 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data 

File 

192 



Syntax GGRAPH 

  /GRAPHDATASET 

NAME="graphdataset" 

VARIABLES=Q55 

MISSING=LISTWISE 

REPORTMISSING=NO 

  /GRAPHSPEC 

SOURCE=INLINE. 

BEGIN GPL 

  SOURCE: 

s=userSource(id("graphdatas

et")) 

  DATA: Q55=col(source(s), 

name("Q55")) 

  GUIDE: axis(dim(1), 

label("Which coffee shop has 

the best pricing?")) 

  GUIDE: axis(dim(2), 

label("Frequency")) 

  GUIDE: 

text.title(label("Simple Bar of 

Which coffee shop has the 

best pricing?")) 

  ELEMENT: 

interval(position(summary.co

unt(bin.rect(Q55))), 

shape.interior(shape.square)) 

END GPL. 

Resources Processor Time 00:00:02.31 

Elapsed Time 00:00:00.71 

 

 
 
Frequencies 
 
 

 
Notes 

Output Created 27-APR-2019 16:59:22 



Comments  

Input Data C:\Users\Grant_Taylor1\App

Data\Local\Temp\Temp1_Wa

co+Coffee+Shops+Survey_A

pril+27,+2019_15.10.zip\Wac

o Coffee Shops Survey_April 

27, 2019_15.10.sav 

Active Dataset DataSet1 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data 

File 

192 

Missing Value Handling Definition of Missing User-defined missing values 

are treated as missing. 

Cases Used Statistics are based on all 

cases with valid data. 

Syntax FREQUENCIES 

VARIABLES=Q14 

  /ORDER=ANALYSIS. 

Resources Processor Time 00:00:00.00 

Elapsed Time 00:00:00.00 

 

 
Statistics 

How often do you visit coffee 

shops?   
N Valid 170 

Missing 22 

 

 
How often do you visit coffee shops? 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Everyday 8 4.2 4.7 4.7 

Once or twice a week 49 25.5 28.8 33.5 

Once a month or less 19 9.9 11.2 44.7 

Never 18 9.4 10.6 55.3 



Two or three times a month 33 17.2 19.4 74.7 

Three or more times a week 43 22.4 25.3 100.0 

Total 170 88.5 100.0  
Missing System 22 11.5   
Total 192 100.0   

 

 
 
Frequencies 
 
 

 
Notes 

Output Created 27-APR-2019 17:00:04 

Comments  

Input Data C:\Users\Grant_Taylor1\App

Data\Local\Temp\Temp1_Wa

co+Coffee+Shops+Survey_A

pril+27,+2019_15.10.zip\Wac

o Coffee Shops Survey_April 

27, 2019_15.10.sav 

Active Dataset DataSet1 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data 

File 

192 

Missing Value Handling Definition of Missing User-defined missing values 

are treated as missing. 

Cases Used Statistics are based on all 

cases with valid data. 

Syntax FREQUENCIES 

VARIABLES=Q14 Q43 Q44 

Q45 Q46 

  /ORDER=ANALYSIS. 

Resources Processor Time 00:00:00.02 

Elapsed Time 00:00:00.01 

 



 
Statistics 

 

How often do 

you visit coffee 

shops? 

Have you been 

to Common 

Grounds (Waco) 

before? 

Have you been 

to Dichotomy 

before? 

Have you been 

to Pinewood 

Coffee before? 

Have you been 

to Starbucks 

before? 

N Valid 170 153 153 153 153 

Missing 22 39 39 39 39 

 

 
 
Frequency Table 
 
 

 
How often do you visit coffee shops? 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Everyday 8 4.2 4.7 4.7 

Once or twice a week 49 25.5 28.8 33.5 

Once a month or less 19 9.9 11.2 44.7 

Never 18 9.4 10.6 55.3 

Two or three times a month 33 17.2 19.4 74.7 

Three or more times a week 43 22.4 25.3 100.0 

Total 170 88.5 100.0  
Missing System 22 11.5   
Total 192 100.0   

 

 
Have you been to Common Grounds (Waco) before? 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Yes 150 78.1 98.0 98.0 

No 3 1.6 2.0 100.0 

Total 153 79.7 100.0  
Missing System 39 20.3   
Total 192 100.0   



 

 
Have you been to Dichotomy before? 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Yes 110 57.3 71.9 71.9 

No 43 22.4 28.1 100.0 

Total 153 79.7 100.0  
Missing System 39 20.3   
Total 192 100.0   

 

 
Have you been to Pinewood Coffee before? 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Yes 62 32.3 40.5 40.5 

No 91 47.4 59.5 100.0 

Total 153 79.7 100.0  
Missing System 39 20.3   
Total 192 100.0   

 

 
Have you been to Starbucks before? 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Yes 131 68.2 85.6 85.6 

No 22 11.5 14.4 100.0 

Total 153 79.7 100.0  
Missing System 39 20.3   
Total 192 100.0   

 

 
 
Frequencies 
 
 

 



Notes 
Output Created 27-APR-2019 17:05:36 

Comments  

Input Data C:\Users\Grant_Taylor1\App

Data\Local\Temp\Temp1_Wa

co+Coffee+Shops+Survey_A

pril+27,+2019_15.10.zip\Wac

o Coffee Shops Survey_April 

27, 2019_15.10.sav 

Active Dataset DataSet1 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data 

File 

192 

Missing Value Handling Definition of Missing User-defined missing values 

are treated as missing. 

Cases Used Statistics are based on all 

cases with valid data. 

Syntax FREQUENCIES 

VARIABLES=Q14 Q43 Q44 

Q45 Q46 Q18_1 Q18_2 

Q18_3 Q18_4 Q18_5 Q18_6 

Q18_7 

  /ORDER=ANALYSIS. 

Resources Processor Time 00:00:00.02 

Elapsed Time 00:00:00.01 

 

 
Statistics 

 

How often do 

you visit coffee 

shops? 

Have you been 

to Common 

Grounds (Waco) 

before? 

Have you been 

to Dichotomy 

before? 

Have you been 

to Pinewood 

Coffee before? 

Have you been 

to Starbucks 

before? 

N Valid 170 153 153 153 153 

Missing 22 39 39 39 39 
 

Statistics 



 

Rate the 

following factors 

you might 

consider when 

choosing which 

coffee shop to 

patronize (0 

meaning you do 

not consider the 

factor at all and 5 

meaning you 

consider the 

factor a great 

deal). - Quality of 

coffee 

Rate the 

following factors 

you might 

consider when 

choosing which 

coffee shop to 

patronize (0 

meaning you do 

not consider the 

factor at all and 5 

meaning you 

consider the 

factor a great 

deal). - Quality of 

other beverages 

Rate the 

following factors 

you might 

consider when 

choosing which 

coffee shop to 

patronize (0 

meaning you do 

not consider the 

factor at all and 5 

meaning you 

consider the 

factor a great 

deal). - Quality of 

food items 

(example: 

pastries) 

Rate the 

following factors 

you might 

consider when 

choosing which 

coffee shop to 

patronize (0 

meaning you do 

not consider the 

factor at all and 5 

meaning you 

consider the 

factor a great 

deal). - 

Atmosphere 

(lighting, music, 

art, volume, etc.) 

Rate the 

following factors 

you might 

consider when 

choosing which 

coffee shop to 

patronize (0 

meaning you do 

not consider the 

factor at all and 5 

meaning you 

consider the 

factor a great 

deal). - Customer 

Service 

N Valid 151 152 151 152 152 

Missing 41 40 41 40 40 
 

Statistics 

 

Rate the following factors you 

might consider when choosing 

which coffee shop to patronize (0 

meaning you do not consider the 

factor at all and 5 meaning you 

consider the factor a great deal). - 

Hours 

Rate the following factors you 

might consider when choosing 

which coffee shop to patronize (0 

meaning you do not consider the 

factor at all and 5 meaning you 

consider the factor a great deal). - 

Price 

N Valid 152 150 

Missing 40 42 

 

 
 
Frequency Table 
 
 

 
How often do you visit coffee shops? 



 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Everyday 8 4.2 4.7 4.7 

Once or twice a week 49 25.5 28.8 33.5 

Once a month or less 19 9.9 11.2 44.7 

Never 18 9.4 10.6 55.3 

Two or three times a month 33 17.2 19.4 74.7 

Three or more times a week 43 22.4 25.3 100.0 

Total 170 88.5 100.0  
Missing System 22 11.5   
Total 192 100.0   

 

 
Have you been to Common Grounds (Waco) before? 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Yes 150 78.1 98.0 98.0 

No 3 1.6 2.0 100.0 

Total 153 79.7 100.0  
Missing System 39 20.3   
Total 192 100.0   

 

 
Have you been to Dichotomy before? 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Yes 110 57.3 71.9 71.9 

No 43 22.4 28.1 100.0 

Total 153 79.7 100.0  
Missing System 39 20.3   
Total 192 100.0   

 

 
Have you been to Pinewood Coffee before? 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Yes 62 32.3 40.5 40.5 



No 91 47.4 59.5 100.0 

Total 153 79.7 100.0  
Missing System 39 20.3   
Total 192 100.0   

 

 
Have you been to Starbucks before? 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Yes 131 68.2 85.6 85.6 

No 22 11.5 14.4 100.0 

Total 153 79.7 100.0  
Missing System 39 20.3   
Total 192 100.0   

 

 
Rate the following factors you might consider when choosing 

which coffee shop to patronize (0 meaning you do not consider 
the factor at all and 5 meaning you consider the factor a great 

deal). - Quality of coffee 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid .00 5 2.6 3.3 3.3 

1.00 5 2.6 3.3 6.6 

2.00 6 3.1 4.0 10.6 

3.00 24 12.5 15.9 26.5 

4.00 52 27.1 34.4 60.9 

5.00 59 30.7 39.1 100.0 

Total 151 78.6 100.0  
Missing System 41 21.4   
Total 192 100.0   

 

 
Rate the following factors you might consider when choosing 

which coffee shop to patronize (0 meaning you do not consider 
the factor at all and 5 meaning you consider the factor a great 

deal). - Quality of other beverages 



 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid .00 13 6.8 8.6 8.6 

1.00 22 11.5 14.5 23.0 

2.00 29 15.1 19.1 42.1 

3.00 36 18.8 23.7 65.8 

4.00 27 14.1 17.8 83.6 

5.00 25 13.0 16.4 100.0 

Total 152 79.2 100.0  
Missing System 40 20.8   
Total 192 100.0   

 

 
Rate the following factors you might consider when choosing 

which coffee shop to patronize (0 meaning you do not consider 
the factor at all and 5 meaning you consider the factor a great 

deal). - Quality of food items (example: pastries) 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid .00 12 6.3 7.9 7.9 

1.00 38 19.8 25.2 33.1 

2.00 27 14.1 17.9 51.0 

3.00 40 20.8 26.5 77.5 

4.00 21 10.9 13.9 91.4 

5.00 13 6.8 8.6 100.0 

Total 151 78.6 100.0  
Missing System 41 21.4   
Total 192 100.0   

 

 
Rate the following factors you might consider when choosing 

which coffee shop to patronize (0 meaning you do not consider 
the factor at all and 5 meaning you consider the factor a great 

deal). - Atmosphere (lighting, music, art, volume, etc.) 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid .00 2 1.0 1.3 1.3 

1.00 11 5.7 7.2 8.6 



2.00 18 9.4 11.8 20.4 

3.00 31 16.1 20.4 40.8 

4.00 36 18.8 23.7 64.5 

5.00 54 28.1 35.5 100.0 

Total 152 79.2 100.0  
Missing System 40 20.8   
Total 192 100.0   

 

 
Rate the following factors you might consider when choosing 

which coffee shop to patronize (0 meaning you do not consider 
the factor at all and 5 meaning you consider the factor a great 

deal). - Customer Service 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid .00 1 .5 .7 .7 

1.00 8 4.2 5.3 5.9 

2.00 19 9.9 12.5 18.4 

3.00 33 17.2 21.7 40.1 

4.00 42 21.9 27.6 67.8 

5.00 49 25.5 32.2 100.0 

Total 152 79.2 100.0  
Missing System 40 20.8   
Total 192 100.0   

 

 
Rate the following factors you might consider when choosing 

which coffee shop to patronize (0 meaning you do not consider 
the factor at all and 5 meaning you consider the factor a great 

deal). - Hours 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid .00 2 1.0 1.3 1.3 

1.00 10 5.2 6.6 7.9 

2.00 20 10.4 13.2 21.1 

3.00 37 19.3 24.3 45.4 

4.00 36 18.8 23.7 69.1 



5.00 47 24.5 30.9 100.0 

Total 152 79.2 100.0  
Missing System 40 20.8   
Total 192 100.0   

 

 
Rate the following factors you might consider when choosing 

which coffee shop to patronize (0 meaning you do not consider 
the factor at all and 5 meaning you consider the factor a great 

deal). - Price 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid .00 2 1.0 1.3 1.3 

1.00 9 4.7 6.0 7.3 

2.00 8 4.2 5.3 12.7 

3.00 26 13.5 17.3 30.0 

4.00 39 20.3 26.0 56.0 

5.00 66 34.4 44.0 100.0 

Total 150 78.1 100.0  
Missing System 42 21.9   
Total 192 100.0   

 

 
 
Descriptives 
 
 

 
Notes 

Output Created 27-APR-2019 17:15:31 

Comments  

Input Data C:\Users\Grant_Taylor1\App

Data\Local\Temp\Temp1_Wa

co+Coffee+Shops+Survey_A

pril+27,+2019_15.10.zip\Wac

o Coffee Shops Survey_April 

27, 2019_15.10.sav 

Active Dataset DataSet1 



Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data 

File 

192 

Missing Value Handling Definition of Missing User defined missing values 

are treated as missing. 

Cases Used All non-missing data are 

used. 

Syntax DESCRIPTIVES 

VARIABLES=AGE CLASS 

  /STATISTICS=MEAN 

STDDEV RANGE MIN MAX. 

Resources Processor Time 00:00:00.00 

Elapsed Time 00:00:00.01 

 

 
Descriptive Statistics 

 N Range Minimum Maximum Mean Std. Deviation 

What is your age? 151 7.00 18.00 25.00 20.3046 1.37110 

What is your classification? 153 3 1 4 2.60 1.009 

Valid N (listwise) 151      

 

 
 
Correlations 
 
 

 
Notes 

Output Created 27-APR-2019 17:21:36 

Comments  

Input Data C:\Users\Grant_Taylor1\App

Data\Local\Temp\Temp1_Wa

co+Coffee+Shops+Survey_A

pril+27,+2019_15.10.zip\Wac

o Coffee Shops Survey_April 

27, 2019_15.10.sav 



Active Dataset DataSet1 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data 

File 

192 

Missing Value Handling Definition of Missing User-defined missing values 

are treated as missing. 

Cases Used Statistics for each pair of 

variables are based on all the 

cases with valid data for that 

pair. 

Syntax CORRELATIONS 

  /VARIABLES=Q14 CLASS 

SEX 

  /PRINT=TWOTAIL NOSIG 

  /MISSING=PAIRWISE. 

Resources Processor Time 00:00:00.00 

Elapsed Time 00:00:00.01 

 

 
Correlations 

 

How often do 

you visit coffee 

shops? 

What is your 

classification? 

What is your 

sex? 

How often do you visit coffee 

shops? 

Pearson Correlation 1 -.065 .006 

Sig. (2-tailed)  .427 .941 

N 170 152 152 

What is your classification? Pearson Correlation -.065 1 .001 

Sig. (2-tailed) .427  .994 

N 152 153 153 

What is your sex? Pearson Correlation .006 .001 1 

Sig. (2-tailed) .941 .994  
N 152 153 153 

 
FREQUENCIES VARIABLES=Q14 Q43 Q44 Q45 Q46 Q18_1 Q18_2 Q18_3 Q18_4 Q18_5 Q18_6 Q18_7 
Q42_1 Q42_2 
    Q42_3 Q42_4 
  /ORDER=ANALYSIS. 



 

 

 
 
Frequencies 
 
 

 
Notes 

Output Created 27-APR-2019 17:24:00 

Comments  

Input Data C:\Users\Grant_Taylor1\App

Data\Local\Temp\Temp1_Wa

co+Coffee+Shops+Survey_A

pril+27,+2019_15.10.zip\Wac

o Coffee Shops Survey_April 

27, 2019_15.10.sav 

Active Dataset DataSet1 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data 

File 

192 

Missing Value Handling Definition of Missing User-defined missing values 

are treated as missing. 

Cases Used Statistics are based on all 

cases with valid data. 

Syntax FREQUENCIES 

VARIABLES=Q14 Q43 Q44 

Q45 Q46 Q18_1 Q18_2 

Q18_3 Q18_4 Q18_5 Q18_6 

Q18_7 Q42_1 Q42_2 

    Q42_3 Q42_4 

  /ORDER=ANALYSIS. 

Resources Processor Time 00:00:00.02 

Elapsed Time 00:00:00.01 

 

 



Statistics 

 

How often do 

you visit coffee 

shops? 

Have you been 

to Common 

Grounds (Waco) 

before? 

Have you been 

to Dichotomy 

before? 

Have you been 

to Pinewood 

Coffee before? 

Have you been 

to Starbucks 

before? 

N Valid 170 153 153 153 153 

Missing 22 39 39 39 39 
 

Statistics 

 

Rate the 

following factors 

you might 

consider when 

choosing which 

coffee shop to 

patronize (0 

meaning you do 

not consider the 

factor at all and 5 

meaning you 

consider the 

factor a great 

deal). - Quality of 

coffee 

Rate the 

following factors 

you might 

consider when 

choosing which 

coffee shop to 

patronize (0 

meaning you do 

not consider the 

factor at all and 5 

meaning you 

consider the 

factor a great 

deal). - Quality of 

other beverages 

Rate the 

following factors 

you might 

consider when 

choosing which 

coffee shop to 

patronize (0 

meaning you do 

not consider the 

factor at all and 5 

meaning you 

consider the 

factor a great 

deal). - Quality of 

food items 

(example: 

pastries) 

Rate the 

following factors 

you might 

consider when 

choosing which 

coffee shop to 

patronize (0 

meaning you do 

not consider the 

factor at all and 5 

meaning you 

consider the 

factor a great 

deal). - 

Atmosphere 

(lighting, music, 

art, volume, etc.) 

Rate the 

following factors 

you might 

consider when 

choosing which 

coffee shop to 

patronize (0 

meaning you do 

not consider the 

factor at all and 5 

meaning you 

consider the 

factor a great 

deal). - Customer 

Service 

N Valid 151 152 151 152 152 

Missing 41 40 41 40 40 
 

Statistics 



 

Rate the 

following factors 

you might 

consider when 

choosing which 

coffee shop to 

patronize (0 

meaning you do 

not consider the 

factor at all and 5 

meaning you 

consider the 

factor a great 

deal). - Hours 

Rate the 

following factors 

you might 

consider when 

choosing which 

coffee shop to 

patronize (0 

meaning you do 

not consider the 

factor at all and 5 

meaning you 

consider the 

factor a great 

deal). - Price 

Rank the coffee 

shops in order of 

your favorite (1) 

to least favorite 

(4). - Common 

Grounds 

Rank the coffee 

shops in order of 

your favorite (1) 

to least favorite 

(4). - Dichotomy 

Rank the coffee 

shops in order of 

your favorite (1) 

to least favorite 

(4). - Pinewood 

Coffee 

N Valid 152 150 150 150 150 

Missing 40 42 42 42 42 
 

Statistics 

 
Rank the coffee shops in order of your favorite (1) to 

least favorite (4). - Starbucks 

N Valid 150 

Missing 42 

 

 
 
Frequency Table 
 
 

 
How often do you visit coffee shops? 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Everyday 8 4.2 4.7 4.7 

Once or twice a week 49 25.5 28.8 33.5 

Once a month or less 19 9.9 11.2 44.7 

Never 18 9.4 10.6 55.3 

Two or three times a month 33 17.2 19.4 74.7 

Three or more times a week 43 22.4 25.3 100.0 

Total 170 88.5 100.0  



Missing System 22 11.5   
Total 192 100.0   

 

 
Have you been to Common Grounds (Waco) before? 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Yes 150 78.1 98.0 98.0 

No 3 1.6 2.0 100.0 

Total 153 79.7 100.0  
Missing System 39 20.3   
Total 192 100.0   

 

 
Have you been to Dichotomy before? 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Yes 110 57.3 71.9 71.9 

No 43 22.4 28.1 100.0 

Total 153 79.7 100.0  
Missing System 39 20.3   
Total 192 100.0   

 

 
Have you been to Pinewood Coffee before? 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Yes 62 32.3 40.5 40.5 

No 91 47.4 59.5 100.0 

Total 153 79.7 100.0  
Missing System 39 20.3   
Total 192 100.0   

 

 
Have you been to Starbucks before? 

 Frequency Percent Valid Percent 

Cumulative 

Percent 



Valid Yes 131 68.2 85.6 85.6 

No 22 11.5 14.4 100.0 

Total 153 79.7 100.0  
Missing System 39 20.3   
Total 192 100.0   

 

 
Rate the following factors you might consider when choosing 

which coffee shop to patronize (0 meaning you do not consider 
the factor at all and 5 meaning you consider the factor a great 

deal). - Quality of coffee 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid .00 5 2.6 3.3 3.3 

1.00 5 2.6 3.3 6.6 

2.00 6 3.1 4.0 10.6 

3.00 24 12.5 15.9 26.5 

4.00 52 27.1 34.4 60.9 

5.00 59 30.7 39.1 100.0 

Total 151 78.6 100.0  
Missing System 41 21.4   
Total 192 100.0   

 

 
Rate the following factors you might consider when choosing 

which coffee shop to patronize (0 meaning you do not consider 
the factor at all and 5 meaning you consider the factor a great 

deal). - Quality of other beverages 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid .00 13 6.8 8.6 8.6 

1.00 22 11.5 14.5 23.0 

2.00 29 15.1 19.1 42.1 

3.00 36 18.8 23.7 65.8 

4.00 27 14.1 17.8 83.6 

5.00 25 13.0 16.4 100.0 

Total 152 79.2 100.0  



Missing System 40 20.8   
Total 192 100.0   

 

 
Rate the following factors you might consider when choosing 

which coffee shop to patronize (0 meaning you do not consider 
the factor at all and 5 meaning you consider the factor a great 

deal). - Quality of food items (example: pastries) 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid .00 12 6.3 7.9 7.9 

1.00 38 19.8 25.2 33.1 

2.00 27 14.1 17.9 51.0 

3.00 40 20.8 26.5 77.5 

4.00 21 10.9 13.9 91.4 

5.00 13 6.8 8.6 100.0 

Total 151 78.6 100.0  
Missing System 41 21.4   
Total 192 100.0   

 

 
Rate the following factors you might consider when choosing 

which coffee shop to patronize (0 meaning you do not consider 
the factor at all and 5 meaning you consider the factor a great 

deal). - Atmosphere (lighting, music, art, volume, etc.) 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid .00 2 1.0 1.3 1.3 

1.00 11 5.7 7.2 8.6 

2.00 18 9.4 11.8 20.4 

3.00 31 16.1 20.4 40.8 

4.00 36 18.8 23.7 64.5 

5.00 54 28.1 35.5 100.0 

Total 152 79.2 100.0  
Missing System 40 20.8   
Total 192 100.0   

 



 
Rate the following factors you might consider when choosing 

which coffee shop to patronize (0 meaning you do not consider 
the factor at all and 5 meaning you consider the factor a great 

deal). - Customer Service 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid .00 1 .5 .7 .7 

1.00 8 4.2 5.3 5.9 

2.00 19 9.9 12.5 18.4 

3.00 33 17.2 21.7 40.1 

4.00 42 21.9 27.6 67.8 

5.00 49 25.5 32.2 100.0 

Total 152 79.2 100.0  
Missing System 40 20.8   
Total 192 100.0   

 

 
Rate the following factors you might consider when choosing 

which coffee shop to patronize (0 meaning you do not consider 
the factor at all and 5 meaning you consider the factor a great 

deal). - Hours 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid .00 2 1.0 1.3 1.3 

1.00 10 5.2 6.6 7.9 

2.00 20 10.4 13.2 21.1 

3.00 37 19.3 24.3 45.4 

4.00 36 18.8 23.7 69.1 

5.00 47 24.5 30.9 100.0 

Total 152 79.2 100.0  
Missing System 40 20.8   
Total 192 100.0   

 

 



Rate the following factors you might consider when choosing 
which coffee shop to patronize (0 meaning you do not consider 
the factor at all and 5 meaning you consider the factor a great 

deal). - Price 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid .00 2 1.0 1.3 1.3 

1.00 9 4.7 6.0 7.3 

2.00 8 4.2 5.3 12.7 

3.00 26 13.5 17.3 30.0 

4.00 39 20.3 26.0 56.0 

5.00 66 34.4 44.0 100.0 

Total 150 78.1 100.0  
Missing System 42 21.9   
Total 192 100.0   

 

 
Rank the coffee shops in order of your favorite (1) to least 

favorite (4). - Common Grounds 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 1 70 36.5 46.7 46.7 

2 46 24.0 30.7 77.3 

3 26 13.5 17.3 94.7 

4 8 4.2 5.3 100.0 

Total 150 78.1 100.0  
Missing System 42 21.9   
Total 192 100.0   

 

 
Rank the coffee shops in order of your favorite (1) to least 

favorite (4). - Dichotomy 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 1 12 6.3 8.0 8.0 

2 35 18.2 23.3 31.3 

3 70 36.5 46.7 78.0 

4 33 17.2 22.0 100.0 



Total 150 78.1 100.0  
Missing System 42 21.9   
Total 192 100.0   

 

 
Rank the coffee shops in order of your favorite (1) to least 

favorite (4). - Pinewood Coffee 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 1 18 9.4 12.0 12.0 

2 23 12.0 15.3 27.3 

3 34 17.7 22.7 50.0 

4 75 39.1 50.0 100.0 

Total 150 78.1 100.0  
Missing System 42 21.9   
Total 192 100.0   

 

 
Rank the coffee shops in order of your favorite (1) to least 

favorite (4). - Starbucks 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 1 50 26.0 33.3 33.3 

2 46 24.0 30.7 64.0 

3 20 10.4 13.3 77.3 

4 34 17.7 22.7 100.0 

Total 150 78.1 100.0  
Missing System 42 21.9   
Total 192 100.0   

 

 

 
Notes 

Output Created 27-APR-2019 17:34:13 

Comments  



Input Data C:\Users\Grant_Taylor1\App

Data\Local\Temp\Temp1_Wa

co+Coffee+Shops+Survey_A

pril+27,+2019_15.10.zip\Wac

o Coffee Shops Survey_April 

27, 2019_15.10.sav 

Active Dataset DataSet1 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data 

File 

192 

Missing Value Handling Definition of Missing User defined missing values 

are treated as missing. 

Cases Used Statistics for each analysis 

are based on the cases with 

no missing or out-of-range 

data for any variable in the 

analysis. 

Syntax T-TEST GROUPS=Q42_1(5) 

  /MISSING=ANALYSIS 

  /VARIABLES=Q18_1 

  /CRITERIA=CI(.95). 

Resources Processor Time 00:00:00.00 

Elapsed Time 00:00:00.01 

 
T-TEST GROUPS=Q46(1 2) 
  /MISSING=ANALYSIS 
  /VARIABLES=Q18_1 
  /CRITERIA=CI(.95). 
 

 

 
 
T-Test 
 
 

 
Notes 

Output Created 27-APR-2019 17:51:22 



Comments  

Input Data C:\Users\Grant_Taylor1\App

Data\Local\Temp\Temp1_Wa

co+Coffee+Shops+Survey_A

pril+27,+2019_15.10.zip\Wac

o Coffee Shops Survey_April 

27, 2019_15.10.sav 

Active Dataset DataSet1 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data 

File 

192 

Missing Value Handling Definition of Missing User defined missing values 

are treated as missing. 

Cases Used Statistics for each analysis 

are based on the cases with 

no missing or out-of-range 

data for any variable in the 

analysis. 

Syntax T-TEST GROUPS=Q46(1 2) 

  /MISSING=ANALYSIS 

  /VARIABLES=Q18_1 

  /CRITERIA=CI(.95). 

Resources Processor Time 00:00:00.00 

Elapsed Time 00:00:00.01 

 

 
Group Statistics 

 Have you been to Starbucks 

before? N Mean Std. Deviation 

Rate the following factors 

you might consider when 

choosing which coffee shop 

to patronize (0 meaning you 

do not consider the factor at 

all and 5 meaning you 

consider the factor a great 

deal). - Quality of coffee 

Yes 129 3.9302 1.27589 

No 22 3.8636 1.03719 



 

Group Statistics 
 Have you been to Starbucks before? Std. Error Mean 

Rate the following factors you might 

consider when choosing which coffee shop 

to patronize (0 meaning you do not 

consider the factor at all and 5 meaning 

you consider the factor a great deal). - 

Quality of coffee 

Yes .11234 

No .22113 

 

 
Independent Samples Test 

 

Levene's Test for Equality of 

Variances 

t-test for 

Equality of 

Means 

F Sig. t 

Rate the following factors 

you might consider when 

choosing which coffee shop 

to patronize (0 meaning you 

do not consider the factor at 

all and 5 meaning you 

consider the factor a great 

deal). - Quality of coffee 

Equal variances assumed .842 .360 .232 

Equal variances not 

assumed 

  

.269 

 

Independent Samples Test 

 
t-test for Equality of Means 

df Sig. (2-tailed) Mean Difference 

Rate the following factors you 

might consider when choosing 

which coffee shop to patronize 

(0 meaning you do not 

consider the factor at all and 5 

meaning you consider the 

factor a great deal). - Quality of 

coffee 

Equal variances assumed 149 .817 .06660 

Equal variances not assumed 32.879 .790 .06660 

 

Independent Samples Test 
 t-test for Equality of Means 



Std. Error 

Difference 

95% Confidence Interval of the 

Difference 

Lower Upper 

Rate the following factors 

you might consider when 

choosing which coffee shop 

to patronize (0 meaning you 

do not consider the factor at 

all and 5 meaning you 

consider the factor a great 

deal). - Quality of coffee 

Equal variances assumed .28718 -.50088 .63408 

Equal variances not 

assumed 

.24803 -.43809 .57128 

 
T-TEST GROUPS=Q45(1 2) 
  /MISSING=ANALYSIS 
  /VARIABLES=Q18_1 
  /CRITERIA=CI(.95). 
 

 

 
 
T-Test 
 
 

 
Notes 

Output Created 27-APR-2019 17:53:09 

Comments  

Input Data C:\Users\Grant_Taylor1\App

Data\Local\Temp\Temp1_Wa

co+Coffee+Shops+Survey_A

pril+27,+2019_15.10.zip\Wac

o Coffee Shops Survey_April 

27, 2019_15.10.sav 

Active Dataset DataSet1 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data 

File 

192 



Missing Value Handling Definition of Missing User defined missing values 

are treated as missing. 

Cases Used Statistics for each analysis 

are based on the cases with 

no missing or out-of-range 

data for any variable in the 

analysis. 

Syntax T-TEST GROUPS=Q45(1 2) 

  /MISSING=ANALYSIS 

  /VARIABLES=Q18_1 

  /CRITERIA=CI(.95). 

Resources Processor Time 00:00:00.02 

Elapsed Time 00:00:00.01 

 

 
Group Statistics 

 Have you been to Pinewood 

Coffee before? N Mean Std. Deviation 

Rate the following factors 

you might consider when 

choosing which coffee shop 

to patronize (0 meaning you 

do not consider the factor at 

all and 5 meaning you 

consider the factor a great 

deal). - Quality of coffee 

Yes 62 3.9355 1.19933 

No 89 3.9101 1.27601 

 

Group Statistics 

 Have you been to Pinewood Coffee 

before? Std. Error Mean 

Rate the following factors you might 

consider when choosing which coffee shop 

to patronize (0 meaning you do not 

consider the factor at all and 5 meaning 

you consider the factor a great deal). - 

Quality of coffee 

Yes .15232 

No .13526 

 

 
Independent Samples Test 



 

Levene's Test for Equality of 

Variances 

t-test for 

Equality of 

Means 

F Sig. t 

Rate the following factors 

you might consider when 

choosing which coffee shop 

to patronize (0 meaning you 

do not consider the factor at 

all and 5 meaning you 

consider the factor a great 

deal). - Quality of coffee 

Equal variances assumed .485 .487 .123 

Equal variances not 

assumed 

  

.125 

 

Independent Samples Test 

 
t-test for Equality of Means 

df Sig. (2-tailed) Mean Difference 

Rate the following factors you 

might consider when choosing 

which coffee shop to patronize 

(0 meaning you do not 

consider the factor at all and 5 

meaning you consider the 

factor a great deal). - Quality of 

coffee 

Equal variances assumed 149 .902 .02537 

Equal variances not assumed 136.359 .901 .02537 

 

Independent Samples Test 

 

t-test for Equality of Means 

Std. Error 

Difference 

95% Confidence Interval of the 

Difference 

Lower Upper 

Rate the following factors 

you might consider when 

choosing which coffee shop 

to patronize (0 meaning you 

do not consider the factor at 

all and 5 meaning you 

consider the factor a great 

deal). - Quality of coffee 

Equal variances assumed .20598 -.38165 .43240 

Equal variances not 

assumed 

.20370 -.37745 .42819 

 
T-TEST GROUPS=Q44(1 2) 



  /MISSING=ANALYSIS 
  /VARIABLES=Q18_1 
  /CRITERIA=CI(.95). 
 

 

 
 
T-Test 
 
 

 
Notes 

Output Created 27-APR-2019 17:59:34 

Comments  

Input Data C:\Users\Grant_Taylor1\App

Data\Local\Temp\Temp1_Wa

co+Coffee+Shops+Survey_A

pril+27,+2019_15.10.zip\Wac

o Coffee Shops Survey_April 

27, 2019_15.10.sav 

Active Dataset DataSet1 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data 

File 

192 

Missing Value Handling Definition of Missing User defined missing values 

are treated as missing. 

Cases Used Statistics for each analysis 

are based on the cases with 

no missing or out-of-range 

data for any variable in the 

analysis. 

Syntax T-TEST GROUPS=Q44(1 2) 

  /MISSING=ANALYSIS 

  /VARIABLES=Q18_1 

  /CRITERIA=CI(.95). 

Resources Processor Time 00:00:00.02 

Elapsed Time 00:00:00.01 



 

 
Group Statistics 

 Have you been to Dichotomy 

before? N Mean Std. Deviation 

Rate the following factors 

you might consider when 

choosing which coffee shop 

to patronize (0 meaning you 

do not consider the factor at 

all and 5 meaning you 

consider the factor a great 

deal). - Quality of coffee 

Yes 109 4.0183 1.12202 

No 42 3.6667 1.49253 

 

Group Statistics 
 Have you been to Dichotomy before? Std. Error Mean 

Rate the following factors you might 

consider when choosing which coffee shop 

to patronize (0 meaning you do not 

consider the factor at all and 5 meaning 

you consider the factor a great deal). - 

Quality of coffee 

Yes .10747 

No .23030 

 

 
Independent Samples Test 

 

Levene's Test for Equality of 

Variances 

t-test for 

Equality of 

Means 

F Sig. t 

Rate the following factors 

you might consider when 

choosing which coffee shop 

to patronize (0 meaning you 

do not consider the factor at 

all and 5 meaning you 

consider the factor a great 

deal). - Quality of coffee 

Equal variances assumed 7.634 .006 1.568 

Equal variances not 

assumed 

  

1.384 

 

Independent Samples Test 



 

t-test for Equality of Means 

df Sig. (2-tailed) Mean Difference 

Rate the following factors you 

might consider when choosing 

which coffee shop to patronize 

(0 meaning you do not 

consider the factor at all and 5 

meaning you consider the 

factor a great deal). - Quality of 

coffee 

Equal variances assumed 149 .119 .35168 

Equal variances not assumed 59.725 .172 .35168 

 

Independent Samples Test 

 

t-test for Equality of Means 

Std. Error 

Difference 

95% Confidence Interval of the 

Difference 

Lower Upper 

Rate the following factors 

you might consider when 

choosing which coffee shop 

to patronize (0 meaning you 

do not consider the factor at 

all and 5 meaning you 

consider the factor a great 

deal). - Quality of coffee 

Equal variances assumed .22431 -.09156 .79493 

Equal variances not 

assumed 

.25414 -.15673 .86009 

 
T-TEST GROUPS=Q43(1 2) 
  /MISSING=ANALYSIS 
  /VARIABLES=Q18_1 
  /CRITERIA=CI(.95). 
 

 

 
 
T-Test 
 
 

 
Notes 

Output Created 27-APR-2019 17:59:57 

Comments  



Input Data C:\Users\Grant_Taylor1\App

Data\Local\Temp\Temp1_Wa

co+Coffee+Shops+Survey_A

pril+27,+2019_15.10.zip\Wac

o Coffee Shops Survey_April 

27, 2019_15.10.sav 

Active Dataset DataSet1 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data 

File 

192 

Missing Value Handling Definition of Missing User defined missing values 

are treated as missing. 

Cases Used Statistics for each analysis 

are based on the cases with 

no missing or out-of-range 

data for any variable in the 

analysis. 

Syntax T-TEST GROUPS=Q43(1 2) 

  /MISSING=ANALYSIS 

  /VARIABLES=Q18_1 

  /CRITERIA=CI(.95). 

Resources Processor Time 00:00:00.02 

Elapsed Time 00:00:00.01 

 

 
Group Statistics 

 Have you been to Common 

Grounds (Waco) before? N Mean Std. Deviation 

Rate the following factors 

you might consider when 

choosing which coffee shop 

to patronize (0 meaning you 

do not consider the factor at 

all and 5 meaning you 

consider the factor a great 

deal). - Quality of coffee 

Yes 149 3.9060 1.24305 

No 2 5.0000 .00000 

 



Group Statistics 

 Have you been to Common Grounds 

(Waco) before? Std. Error Mean 

Rate the following factors you might 

consider when choosing which coffee shop 

to patronize (0 meaning you do not 

consider the factor at all and 5 meaning 

you consider the factor a great deal). - 

Quality of coffee 

Yes .10183 

No .00000 

 

 
Independent Samples Test 

 

Levene's Test for Equality of 

Variances 

t-test for 

Equality of 

Means 

F Sig. t 

Rate the following factors 

you might consider when 

choosing which coffee shop 

to patronize (0 meaning you 

do not consider the factor at 

all and 5 meaning you 

consider the factor a great 

deal). - Quality of coffee 

Equal variances assumed 2.232 .137 -1.240 

Equal variances not 

assumed 

  

-10.743 

 

Independent Samples Test 

 
t-test for Equality of Means 

df Sig. (2-tailed) Mean Difference 

Rate the following factors you 

might consider when choosing 

which coffee shop to patronize 

(0 meaning you do not 

consider the factor at all and 5 

meaning you consider the 

factor a great deal). - Quality of 

coffee 

Equal variances assumed 149 .217 -1.09396 

Equal variances not assumed 148.000 .000 -1.09396 

 

Independent Samples Test 
 t-test for Equality of Means 



Std. Error 

Difference 

95% Confidence Interval of the 

Difference 

Lower Upper 

Rate the following factors 

you might consider when 

choosing which coffee shop 

to patronize (0 meaning you 

do not consider the factor at 

all and 5 meaning you 

consider the factor a great 

deal). - Quality of coffee 

Equal variances assumed .88187 -2.83655 .64863 

Equal variances not 

assumed 

.10183 -1.29520 -.89272 

 
 
SAVE OUTFILE='C:\Users\Grant_Taylor1\Desktop\Waco Coffee Shops Survey_April 27, 
2019_15.10.sav' 
  /COMPRESSED. 
GET 
  FILE='C:\Users\Grant_Taylor1\Desktop\Waco Coffee Shops Survey_April 27, 
2019_15.10.sav'. 
 
Warning # 67.  Command name: GET FILE 
The document is already in use by another user or process.  If you make 
changes to the document they may overwrite changes made by others or your 
changes may be overwritten by others. 
File opened C:\Users\Grant_Taylor1\Desktop\Waco Coffee Shops Survey_April 27, 
2019_15.10.sav 
DATASET NAME DataSet2 WINDOW=FRONT. 
 

 


